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)NEW HOMES & CONDOS

A clean and stylish bathroom

1. Edit down. The firstand the same products inside.
ossibly most important ste 4. The rule of four. If you QUICK BITES
YANIC SIMARD B et b p y

to getting and maintaining a
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AE sl o Vi oMol s RN oJo) QI 1. Edit out the productsyou  minimal, sleek packaging
F § TH E clean, spa-like space is to  truly styled, rather than IR RTCIETIG B TSI CRT R 1 1 (/A (0§t a1
i = = edit out unnecessary clutt‘er. purely functional, consider you use just occasionally to
Items that aren’t getting a simple rule of four — for o 4. Use the rule of four, one
. . a space with more storage . .
A used, like free samples or every four items (products, (like a closet) decorative item for every
old make-up, need to go. towels, accents, etc) you can : four items on display.
e FEED Items that do get used, but see, one should be purely %, T S EEE
A . not every day (like extra decorative. Include items

ackaging and displa 5. Upgrade your bathroom
razor heads, sunscreen, spe- like a votive glass with a sin- p ging play

e with a wall niche and/or a
cial hair products, etc), can gle blossom, candles, or a esser}tlals n s1mpl.e boxes, glass shower panel to hide
ver wonder howtoyou front but once you know get moved somewhere with beautiful perfume bottle that jars and the like. e driererdlanEnm

Emaintain that maga- these tricks, it'll be abreeze more storage (like a hall you only reach for on special 3.Ch d ith bi iohili - .

zine-ready sleek styl-  to keep your bathroom look- closet). This will leave more occasions. If you find it hard - Choose products wit igger sightiines.

ish bathroom look in every- ing camera-ready every space so the everyday must- to geta 1/4 ratio, you proba-
day life? morning, before you've even haves don’t have to sitonthe bly need to cut more clutter!
It takes a little effort up fixed your bedhead! counter. 5. Essential upgrades.
2. Cover up. Once you're  To take your bathroom style
down to the bare essentials, to the next level, here are
it’s time to strip away some two essential construction
unattractive packaging. Use upgrades. Adding a wall
covers to hide tissue boxes, niche, either in the shower

|.'. inexpensive glass vases (or or nearby, will give you a

even large drinking glasses) semi-enclosed space to store
for products like cotton balls shower products or extra
and Q-tips, and baskets for bathroom rolls.
other small items like mois- If that wall cavity is just
' a turizers or disposable razors. sitting there empty, this
Place baskets on a high or can essentially make your
low shelf so the contents room seem larger with-
_ ﬁ aren’t right in your eyeline, out having to move a wall.
| = | or try a box with a lid. It’s doable for DIYers, or a
= ; 3. Colour co-ordinate. worthwhile upgrade through

—| Have you ever noticed how  a contractor.

Il many competing beauty and Secondly, consider replac-
hygiene products contain ing a shower curtain with a
the exact same ingredients glass shower panel — either

— as each other? In this case one that’s fixed or one with
you often can judge a book a swing door. The look is
by its cover — or at least instantly cleaner and more
judge a moisturizer by it’'s modern, while also opening

packaging! the sightlines (making your
Try shopping for products shower experience feel much

that have a similar, attractive  more luxurious).
colour scheme to the pack- — For more shots from this
Adding a wall niche, either in the aging, such as all white, or bathroom renovation (and
shower or nearby, will give you a all shades of blue. Then you many more!) visit the always-
semi-enclosed space to store shower can display some of them updating tidg.ca, or check

products or extra bathroom rolls.

together and get a coordi- out my Twitter and Instagram

The most important step to getting and maintaining a clean,
nated look with essentially at @yanicsimard. spa-like space is to edit out unnecessary clutter.
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“Lindvest,” “Sonic,” their respective logos, “Future Perfect Condos."” and “Life Happens Here." are trademarks of Lindvest Marketing Limited and are used under license. Reproduction in any form, without prior written permission of Lindvest Marketing Limited, is strictly prohibited. Rendering is artist's concept only. *Pricing, specs and availability subject to change without notice. E. & 0. E. Architecture, design, materials,
specifications and services are not actual representations of the project. Information regarding future public transit contains data collected from third party sources, has not been independently verified and is subject to change. For official and updated information please visit thecrosstown.ca. E. & 0. E.



